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PECULIARITIES OF TRANSLATION OF THE ENGLISH
PHRASEOLOGICAL UNITS IN THE MEDIADISCOURSE

The article deals with the consideration of the peculiarities of the translation of English phra-
seological units into Ukrainian on the basis of media discourse. It was found that phraseological
combinations are stable, linguistic constructions, where one of the components has an independent
meaning. The article deals with the concept of phraseology and phraseological units, the develop-
ment of phraseological units in diachrony and synchrony, the classification of phraseological units
and their features. It was determined that such means of translation as equivalent, analog, descrip-
tive, anatomical, tracing, combined one are used. It is emphasized that phraseology is a fragment
of the linguistic picture of the world, therefore phraseological units arise not so much to describe
the world, but also to interpret it and express a subjective attitude towards it, therefore they are
always addressed to the subject. It has been proven that an equivalent translation is a complete
reproduction of a phraseological construction in the target language, it is the best way to transfer
the content from English to Ukrainian. It is noted that analog translation is a stable word combi-
nation, such translation is very similar to equivalent translation. Here it is also necessary to use
Ukrainian phraseology, which is similar in content to English one, but it will be based on a differ-
ent image. It is emphasized that if there is no equivalent or analogue of the English phraseology in
the target language, then it is necessary to turn to a descriptive translation, that is, to try to convey
the meaning of the English phrase with the help of free phrases. It has been proven that the following
requirements are put forward to a descriptive translation: 1) the translation must accurately con-
vey the main meaning of the concept, 2) the translation should not be too detailed; 3) the syntactic
structure of the phrase should not be complex. It is noted that when using this type of translation, it is
necessary to ensure that the word combination accurately conveys the main features of the concept.
In order to apply it correctly, it is necessary to master the subject area of the text well. It is indicated
that the antonymic translation is the replacement, for example, of a positive word combination with
its antonym, i.e. a positive meaning changes into a negative one and vice versa. At the same time,
the content remains unchanged.

Key words: equivalent translation, lexical transformations, grammatical transformations, con-
text, descriptive translation, antonymic translation, analogical translation.

Problem statement and relevance. Phraseology
is a fragment of the linguistic picture of the world.
Phraseological units arise not so much to describe the
world, but also to interpret it and express a subjective
attitude towards it, therefore they are always
addressed to the subject. This is what distinguishes
phraseological units from other nominative units.

Phraseological units are stable expressions that
can be phrases or even whole sentences. They also
describe a person’s character, emotion, action,
attitude to any topic, etc. Their use enriches speech,
shows the depth of the language itself. It is important
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to remember that phraseological units should be
perceived as a whole, because the meaning may not
coincide with the meaning of the words included in
them [1, p. 5].

One of the important aspects of idioms is that (as
we can see even from the previous example) the words
used in the idiom do not appear at all in its transla-
tion. We will give several more vivid examples from
various magazine articles, because this phenomenon
is more often found in them. So, for example, in the
magazine about food and recipes “FOOD&WINE”
you can find such an expression as spill the beans.
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Literally, it means to spill the beans, but we under-
stand it as telling a secret. “We're here to spill the
beans with a searing technique that makes it stupidly
quick and easy for anyone to achieve a rich, but-
tery scallop with a crisp, delicious crust” « Mu mym,
Wob pO3Kpumu cekpem MexHIKU 00CMANCYBAHHS,
3a60aKU AKIU 0YO0b— KOMY HAO38UYALHO WEUOKO md
J1e2K0 00CsemU HACUYEeHO020 MACTAHUCIO20 epedinys
3 XPYCMKOI, CMAYHON) CKOPUHKOIO.

The phraseological composition of the language is
amirror in which the linguistic and cultural community
identifies its national self— awareness, and that it is
phraseological units that show native speakers a
special vision of the world, situations [3, p. 45].

Phraseological units, reflecting the process of
development of the people’s culture, transmit cul-
tural stereotypes from generation to generation.
Studying phraseology, some scientists put for-
ward the following hypothesis: 1. The influence of
national culture is noticeable in most phraseology,
which should be identified. 2. Cultural information
is stored in the internal form of a phraseological
unit, which, being a figurative representation of the
world, gives the phraseology a cultural and national
flavor. 3. The main thing in revealing the cultural
and national specificity is to reveal the cultural and
national connotation [4, p. §8].

There are two groups of phraseological expres-
sions: 1) communicative, expressing this or that judg-
ment; 2) nominative — a combination of words, the
verbal form of a concept that performs a nominative
function in the language [2, p. 21].

Working with phraseological turns is considered
difficult due to the fact that it is usually simply impos-
sible to make a word— for— word translation. The abil-
ity to convey the direct meaning of an English phrase
can cause the disappearance of its meaning, the atmo-
sphere familiar to the native speaker. When translat-
ing, it is very important to get as close as possible to
the original meaning. If there are no identical images
in the language to accurately reproduce it, you need
to look for approximate variant.

The purpose of the article. The purpose of the
article is to analyze phraseological units of the Eng-
lish language in mass media as a problem of lexicol-
ogy and translation.

The presentation of the main material. In order
to achieve the most adequate translation, the transla-
tor must use a variety of translation methods. It was
proposed the following classification that deals with
the following types of translation of phraseological
units: 1) equivalent; 2) analog; 3) descriptive; 4) ant-
onymic; 5) tracing; and 6) combined.

An equivalent translation is a complete reproduc-
tion of a phraseological turn in the target language.
This is the best way to transfer content from English to
Ukrainian. Such phraseological units are called: “those
that fully correspond to the content of some English
phraseological unit and which are based on the same
image” [5, p. 57], that is, those that can be called full
equivalents, or counterparts. They are identical in struc-
ture, lexical composition, stylistic characteristics and
meaning and imagery [5, p. 81]. Example: “on cloud
nine” — «na coomomy nebdiy, “be like talking to rick
wall” — «pozmosnamu Haue i3 cminow/enyxumy, “nei-
ther fish nor fowl” — «ni puba, ni m’sico/ Hi ce, ni mey.

Analogous translation is a stable word combina-
tion, such translation is very similar to equivalent.
Here it is also necessary to use Ukrainian phraseol-
ogy, which is similar in content to English, but it will
be based on a different image. For example: “the writ-
ing is on the wall” — «na 1001 Hanucanoy.

If there is no equivalent or analogue of the English
phraseology in the native language, then it is neces-
sary to turn to a descriptive translation, that is, try to
convey the meaning of the English phrase with the
help of free phrases. Example: “sit on the fence” —
«Oymu cmopoHHim cnocmepicauemy, “‘greased light-
ing” — «Oyoice MiyHUL HANIU/ SPUMYHA CYMIULY.

The following requirements are put forward to
a descriptive translation: 1) the translation must
accurately convey the main meaning of the concept;
2) the translation should not be too detailed;
3) the syntactic structure of the phrase should not
be complex. When applying this type of translation,
it is necessary to ensure that the word combination
accurately conveys the main features of the concept.
In order to apply it correctly, it is necessary to master
the subject area of the text well [7, p. 58].

Antonymic translation is the replacement of, for
example, a positive phrase with its antonym, i.e.,
a positive meaning changes to a negative one and
vice versa. At the same time, the content remains
unchanged [6, p. 188]. Example: “to keep ones
head” — «ue empauamu eonosu», “old hat” (not
before noun) — «ujocwy 0obpe 3uatiomen.

Antonymic translation exists in three variants:
1) negation (a word or word combination is replaced
in the translation by a word with a prefix or participle
not. For example: forget — not to remember; 2) posi-
tivization (that is, an antonym of a positive meaning).
For example: unbroken — whole; 3) cancellation of
negative semantic components. For example: not
unauthorized — allowed [8, p. 194].

Translation using tracing is used when there is no
equivalent or analogue in the native language, so it
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forces the translator to make the phraseology verba-
tim. Such a translation is not phraseological, since it
is not reproduced with ready— made translations. In
this way, new figurative turns are created, but which
are understandable for the reader. Example: “to die
like dog” — « emepmu sk cobakay, «little pitchers
have long earsy» — «y manux dimeii @enuxi yxay.

Combined translation is used when the analogue
in the native language (Ukrainian) does not convey
the exact meaning of the English phraseology. This
usually happens when the expression contains proper
names that are understandable only to Englishmen,
and this requires a detailed explanation from the
translator. Example: “patient as Job” — «mepnnsuuii
sk loey (6on00ie aneenvcokum mepninusam), “Johny
on the spot” — «nanuuxa— supy4anouxa» (1r0ounda, Ha
Ky ModicHa noxkaacmucs); “‘to carry coals to New-
castle” — «sosumu eyeinna ¢ Heroxkacny (6o3umu wjo
He0YOb myou, 0e ybo2o i Max OOCMAMHbLO).

We also analyzed selected phraseological units
according to the parts of speech to which the main
word belongs (noun, verb, adjective, adverb, etc.);
their connotative characteristics (negative, positive,
neutral); by size (taking into account the number of
words); phraseological units with auxiliary parts of
speech (articles, prepositions, conjunctions, exclama-
tions); types of sentences; the possibility or impos-
sibility of their variability; their meaning (person,
action, quality, etc.), and obtained the following
results [9, p. 112].

Phraseological fusions accounted for the largest
number — 50%. These are expressions whose mean-
ing cannot be summed up from the sum of the mean-
ings of their words. Here are some examples:

He is under the weather. — Bin noeano cebe nouy-
8ae.

As we can see, such a phraseology describes
the state of a person, but has nothing to do with the
weather. We will analyze the functioning of this
phraseology in the text with the following example:
“David looked a bit under the weather”.

“like bull in China shop” — He3rpaOHwmii, sIK BeI-
MiJb.

It is impossible to imagine a similar situation in
real life, when a bull gets into a shop. Such an expres-
sion gives a description to a person who has such a
trait as clumsiness. In the text, this phraseology func-
tions in the following way: “He was not going to
make an exhibition o f himself like a bull in a china
shop ”.

The second type of phraseological units are phra-
seological unities. Such units can be used both liter-
ally and figuratively. According to the results of our
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research, such phraseological units accounted for
46%. Let’s analyze several examples.

He just set on the fence! — Bin npocmo 3b6epicac
neumpanimem!

You can easily imagine a person sitting on a fence,
which is the direct meaning of the conjunction. The
figurative meaning of this expression is that the one
sitting on the fence can observe from the outside
what is happening around, that is, be an observer. A

text fragment can illustrate this phraseology: “...they
were ignoring her King's English just sitting on the
fence...”.

The third type of phraseological units are phra-
seological combinations. Such combinations have
a transparent meaning, but they cannot change their
form, since it is permanent, for example: gales of
applause — BuOyxu arronucMenTiB. For example, in
this fragment of the text: : “I’m just fanning the breeze,
hoping to make a rainmaker one day, showered with
praise and money to the gales of applause”.

Mass media is a type of media that is focused on
the simultaneous transmission of information to large
groups of people. This interpretation is confirmed
by the origin of this word. Mass media comes from
the English mass media, which means press for the
general public. It includes the means of transmitting,
storing and reproducing information. Mass media
include: press (newspapers, magazines, books),
radio, television, Internet, cinematography, sound
and video recordings, video text, billboards or panels,
multimedia centers. All these means have common
qualities — appeal to a mass audience. Language is
a tool for the mass media, it is a living phenomenon,
because it changes every day, acquiring new words
and their meanings. Thus, phraseological units, being
an integral part of it, are also updated and become a
mirror of modern life [10, p. 156].

There are expressions in the language that over
time become an integral part of it. We often meet such
idioms both in mass media and use them in our speech.
Let’s look at several examples of such phraseological
units from common mass media sources. Phraseologi-
cal unit “election fever” — «nepedsubopui nepezonur
can be met very often in magazines, writing on politi-
cal topics. For example: “Election fever has already
gripped various political parties...”. — «llepedsubopui
nepezomnu 8ice OXONUIU PI3HI NOAIMUYHI NAPMIL... ».

Also known is the expression “white collar”,
which translates as “6inuit komip”, which means an
office worker, was used in the title of the American
TV series “White Collar”.

Phraseological unity “fo add insult to injury” —
«nioaueamu macio y ocousby. « 1o add insult to injury,
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many news outlets are blaming minority communities
for having higher rates of chronic disease which makes
them more susceptible to COVID-19». — «llionuea-
104U MACNO 6 8020Hb, 6A2AMO HOBUHHUX ASEHMCME
36UHYBAUYIOMb CRLIbHOMU MEHWUH Y GUULOM) DIGHI
XPOHIYHUX 3AXBOPIOBAHD, WO POOUMb IX OilbLU CpULL-
uamausumu 0o COVID-19»;

“toe the line” — «dooepoicysamucs npasuny. For
example: “Coronavirus: Most try to toe the line,
but crowds still seen in supermarkets, at parks and
beaches in Singapore”. — «Koponasipyc: 6inbuicme
HaMaz2acmoscsi OOMpUMY8aAmMUCh NPasuil, aie 6ce uje
MOJICHA NOBAYUMU HAMOBNU 6 CYNEPMAPKEmax, nap-
kax i na naaxcax Cineanypy».

Another example of phraseological units is
“smoke and mirrors” — «nun y oui», TOOTO HiSTH
TaK, MO0 JIIOIU TTOBIPHIIH, IO IIOCH € MpaBmoio. For
example: “Prince Harrys role at California— based
mental health company BetterUp may be little more
than marketing “smoke and mirrors”, disgruntled
employees claim”. — «Ponv npunya I'appi 6 kanigpop-
HIUCLKIU KoMnauii 3 ncuxiunozo 300pos’s BetterUp
Mooice bymu mpoxu Oinvute, HIdJC MAPKeMUH2O0GULL
«NUIL 8 OULY, CMBEPOACYIOMb HE3A0060NEHI CHiBPO-
OIMHUKUY

As we can see, the mass media is saturated with
phraseological expressions, so society encounters
them everywhere. Knowing such expressions, we
will not only be experienced people, able to use
them to enrich our speech, but also, as we have
seen, to understand the information that the mass
media spreads through books, movies, magazines,
newspapers, etc.

Every day, a large amount of information from
social networks, magazines, news, books, etc. passes
through each person. To draw attention to any news,
the mass media use various stylistic techniques.
Stylistic devices include: metaphor, hyperbole,
simile, anaphora, antithesis, ellipsis, default, epithet,
metonymy, synecdoche, rhetorical question or
address, inversion, etc.

A metaphor is an artistic device that consists in
the figurative use of a word or expression based on
analogy, similarity or comparison, as well as a word or
expression used in this way. That is, with the help of a
metaphor, we can reveal the essence of a phenomenon
with the help of something similar to it. Let’s consider
several examples of their use [11, p. 54].

After reading the title of the article using the idiom
“take the bull by the horns”, there is an immediate
desire to read it and find out what it will be about. This
way of using phraseology was used by the magazine
“DAWN?”: “Story Time: Take the bull by the horns” .

Let’s give one more example. Phraseological
unit was used in “The New Yorker” magazine: “the
bolt from the blue” means that something happens
unexpectedly, because when the sky is clear you don’t
expect that thunder. “A Bolt from the Blue. Where
do sudden intense passions come from? — Thunder in
the middle of a clear sky. Where do strong passions
suddenly come from?.

Also, a technique very similar to a metaphor is
a comparison. The difference lies in the structure.
In comparison, we should use the comparative
conjunctions /ike or as.

Another example: “like a ton of bricks” — «0yaice
msoicko, cunvhoy. « “The guy shared his personal
story, and it hit me like a ton of bricks”, admitted
Harris, who added that he knew he would have to get
involved”. — «“Xnoneyv nodinuecsi ceocto ocobuc-
mor icmopiero, i ye MeHe 0yxice CUIbHO 8pa3UI0”, —
siznascs Iappic, 0odasuiu, wo 3Ha8, wo oMy 0ose-
0embCsi GMPYMUMUCS».

Example: “fit like a glove” — «bymu ideanvhum,
KOMGOPpMHUMY.

Often this idiom can be found in comments about
clothes, but we managed to find it in a different
context. “Training” magazine used this phraseology
in relation to people: “Similarly, when searching
for the right talent for your organization, you must
know the “size” or full talent capabilities required.
As you size up the people in the marketplace, both
you and they instantly will know whether they fit like
a glove for your company or not”. — «Ananoziuno,
npu NOWLYKy 8IONOGIOHUX MALAHMIE O 8aulol opea-
Hi3ayii 6U NOBUHHI 3HAMU «PO3MIPY» aDO NOBGHI MOJIC-
aueocmi Heobxionoeo manamnmy. Konu eu oyinume
J00€ll Ha pUHKY, I 68U, i GOHU 8I0pA3Y Jic 3po3ymicme,
YU niOX005AMb BOHU BALUILL KOMNAHIL YU HIY.

Due to this example, we can see that this expression
can be used in different topics, whether it is about
clothes or about people.

The next technique used in the mass media is
hyperbole. Hyperbole is a stylistic device of deliberate
exaggeration in order to increase expressiveness.
Due to the fact that we increase expressiveness, we
manage to attract the reader’s attention with this tool.

The phraseology “to have/get butterflies in one’s
stomach” is very expressive. It is used to describe your
feelings when you are in love or afraid of something.
This is the state when you catch your breath and
everything inside seems to rise up, as if you were in an
air pit. This expression can be read in “Elite Singles™:
“Butterflies in your stomach can be one of the best
feelings in the world, but, if it escalates, the excitement
can turn on you and become a nervous jumble”. —
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«Memenuxu 6 srcugomi moscyms 6ymu 0OHUM 3 Kpa-
WUX NOYYMmI6 y C6imi, ajie AKUj0 60HO NOCUIIOEMbCA,
XGUTIOBAHHST MOdICE OOEPHYMUC NPOMU 8dc i nepe-
MBOPUMUCS HA HEPBOGY NIYMAHUHY».

In the mass media, you can even find phraseo-
logical units that have been shortened over time. For
example, the phraseological unit “to wear one’s heart
upon one’s sleeve for days to peck at”, which was
used in “Othello” by Shakespeare, we found in the
abbreviated version “to wear one’s heart upon one’s
sleeve” in the magazine “Phoenix”. This expression
means “making your feelings and emotions obvi-
ous, not hiding them.” These words were presented
on the T-shirt as a slogan. In the title, they decided
to use it as well: “Wear your heart on your sleeve
with August s sassy slogan tees”. — «/inimvcs ceoimu
emMoyisamu 3 3yXeanumu Gymooikamu 3 eaciamu 6io
Augusts”.

Let’s give another example “face to face”. Today,
its abbreviated form “F2F” can be seen on the Inter-
net. This abbreviation was used in the advertisement
of the marketing course: “Integrating Social Media
with F2F Customer Service”. — “Integration of social
networks with face-to-face customer service”.

During the research work, we saw that the greatest
number of stylistic techniques in phraseological units
is occupied by metaphors, and even more by com-
parison. We use them very often in our speech and
may not even notice it. It should be noted that anyone
can create such expressions, only the imagination of
a person plays a role here. An equal amount is hyper-
bole, which helps mass media and ordinary dialogue
to draw attention to your message. Also, as we have
seen, time passes and phraseological units tend to be
modernized and used in a more modern form.

When translating phrases, one must constantly
monitor the adequacy of the translated informa-
tion, since they have a figurative meaning, and are
perceived in a reinterpreted way because the aes-
thetic aspect of the language is enhanced. In order to
achieve the adequacy of the translation, the main task
of each translator is the ability to use various types
of transformation for the most accurate and complete
transfer of information in the target language. It is
here that the professionalism of a person manifests
itself, because among a large number of transforma-
tions, one must choose the one, in one’s opinion, that
can most accurately convey the meaning of the phrase
being translated, because an incorrect translation can
completely change the message or be completely
incomprehensible to the reader.

It is clear that the best way to translate the original
phraseology is to transfer it using an equivalent unit,
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if such a unit exists in the target language. The use
of such a unit ensures not only the full reproduction
of the content, but also the transfer of imagery and
expressiveness of the original phraseological unit.
Complete phraseological equivalents are identical in
structure, lexical composition, stylistic characteristics,
meaning and imagery.

When there is no equivalent in the translation
language, no analogue of the original phraseological
unit, tracing can be used, which is a method of its literal
transmission. Note that this method of translating
phraseological units can be used only if the result is
an expression that is easily perceived and adequately
understood by the addressee. A literal translation is
not a phraseological translation, because it does not
use ready— made phraseological units that exist in the
language of translation. The result of literal translation
is creation a new expression understandable to the
recipient of the translation.

Conclusions. Thus, the difficulty of translating
English phraseological units into the Ukrainian
language is caused not only by the differences in the
structure of the English and Ukrainian languages and
their units, but also by the complexity of the semantic
structure, the figurative nature, and the national—
cultural specificity of the meaning of individual
phraseological units. The optimal translation solution
in the case of transferring an English— language
phraseological unit is the search for an equivalent
Ukrainian — language phraseological unit (full or
partial equivalent, which can be a partial lexical or
partial grammatical analogue). In the absence of such
a unit, the translator uses tracing and descriptive
translation. To achieve the maximum adequacy of the
translation of phraseological units, it is necessary to
use and combine various ways and techniques of their
translation, as well as translation transformations.

The translation of phraseological units is a
traditionally relevant topic for the translation
community, since it is the transfer of foreign
phraseologicalunitsthatcausesanumberofdifficulties.
Due to its semantic richness, imagery, brevity and
vividness, phraseology plays a very important role
in language. Phraseologisms are especially widely
used in oral speech, in artistic and political literature.
The choice of one or another type of translation
depends on the peculiarities of phraseological units,
which the translator must recognize and be able to
convey their meaning, brightness and expressiveness.
The main ways of translating phraseological units
are  phraseological equivalent, phraseological
analogue, tracing, descriptive translation, contextual
substitution. The phraseological equivalent, that
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is, the transfer of a phraseology by a phraseology,
is the best way. It is possible when the English and
Ukrainian languages have borrowed phraseological
turns from other languages.

Phraseological units also include catchphrases
and references that are widely used in various types
of speech and speech styles. Among them are various
quotations — of a literary nature, Biblicalisms, state-
ments of historical figures, etc. When transmitting
them, the translator must be guided by the tradition
that exists in the Ukrainian language, regardless of
the dictionary meaning of the words that make up the
expression. There is often a difference between the
Ukrainian and English languages. The same word,
which is part of different expressions in the Eng-
lish language, may require translation with different
words in connection with the tradition established in
the Ukrainian language.

The transfer of phraseological units during
translation is a very difficult task. The choice of one
or another type of translation depends on the pecu-
liarities of phraseological units, which the trans-
lator must recognize and be able to convey their
meaning, brightness and expressiveness. Since
phraseological units are widely used in literature of
all styles, a competent translator should not allow
inaccuracies in the translation of one or another
phraseology. Without knowledge of phraseology,
it is impossible to appreciate the brightness and
expressiveness of speech, to understand a joke, a
play on words, and sometimes simply the meaning
of the entire statement.

Prospects for further research can be seen in a
detailed analysis of translation transformations that
can be used to translate English phraseological units
using the means of the Ukrainian language.
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3aopyacbka JI. M., KoBasnenko 1. M., MuxaiinoBa A. C. OCOBJIUBOCTI HEPEKJIAY
AHIJIIACBKHUX ®PA3EOJIOTI3MIB Y MEJIIAJJUCKYPCI
Cmammio npucesiueHo 00CIiONCEHHIO 0COONUBOCMEl NePEKIAdY AHSTIUCOKUX (PPAZCON02I3MI8 YKPAITHCHKOIO

M0O6010 Ha mamepiani mediaduckypcy. 3’51c08ano, wo @GpazeonociuiHuMu CHOIYYEHHAMU € CMIUKI, MOGHI
360pomu, O0e 0OUH 3 KOMHOHEHMI8 MAE CAMOCMIUHe 3HA4YeHHA. Y cmammi po3enaHymo RUmauHs wooo
nowsimms  pazeonocii i GpazeonociuHux O0OUHUYb, PO3CUMOK QPA3CONOSTUHUX OOUHUYL Y OlaXPOHIT
ma CuHxpoHii, knacugixayii ppazeonociinux 0OuHuYb ma ixui o3naxu. Buznaweno, wo uKopucmogyiomscs
maxi 3acobu nepexnady, K eKGIeANeHmHULl, AHANO206UL, ONUCOBUL, AHAMOMIUNHUL, KATbKYEAHMHS,
Kombinosanuil. Iliokpecieno, wo pazeonois € hpasmeHmom MOSHOI Kapmunu ceiny, momy gpazeonoiuni
00UHUYT GUHUKAIOMb He CMIIbKU 05l Mo2o, wob onucyeamu céim, ane il wob 1020 iHmepnpenyeamu,
i 8uUCn081I08aMU 00 HbO2O CYO EKMUBHE CMABIEHHS, MOMY 80HU 3A6HCOU 36ePHEeH] Ha cyO ‘ekm. J[osedeno,
WO exeisanreHmHuUll NepekIad — ye NosHe GIOMEOPEHHs (PPA3EOI02IUH020 360POMY Y MOGI nepekiady, ye
€ HAUKpawum cnocobom nepedamu 3Micm 3 aHeAilUCbKoi MOBU HA YKPAIHCOLKY. 3a3HaueHo, wo aHaio2o8ull
nepexiao — ye cmitike C108OCHONYYEHH s, MAKULL NepeK1a0 € 0yice CxX0dicUM Ha exgiearenmuuil. Tym marxooic
mpeda GUKOPUCIMOBYBAMU YKPAITHCOKULL (hpa3eonoizm, AKull € aHanioSiiHuM 3a 3MICMOM AH2TIUCbKOMY, die,
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6in Oyoe basyeamucs na inuomy oopasi. Iliokpecieno, wo AKWO 6 MOGI NepeKiady Hemae eKeisaileHmy i
aHan0ea aneniticbkomy (paszeonozizmy, mo mpeda 36epHymucs 00 ONUCO8020 nepekaady, moomo cnpobysamu
nepeodamu 3MiCm aHeailiCcbKo20 360POmYy 3a OONOMO2010 GLILHUX CLOBOCHONYYEHb. J[08€0eHO, WO 00 ONUCOBO20
nepexnady eucysarmvcsa maxi eumozu: 1) nepexiad nosuneH mouHo nepeoasamu OCHOSHUL 3MIiCI NOHATNMA,
2) nepexnad He NOBUHHUL OYMU 3AHAOMO OOKAAOHUM, 3) CUHMAKCUYHA CMPYKMYPA CLO0BOCHONYYEHHS MAE
oymu He cKnaoHow. 3aA3HAYEHO, WO 3ACMOCO8YIOUU MAKUL 6U0 Nepexiady, NOmpioHo cmedcumu, uood
CLOBOCNOTIYYEHHS MOYHO NEPedasano OCHOGHI O3HAKU NOHAMMSL. /[l mo2o, w06 npasuiibHo 1020 3aCMoCcy8amu,
mpeba 0obpe onanysamu npeomemuy chepy mexcmy. Brasano, wo anmonimiunuil nepexiad — ye 3amina,
HANPUKIAo, NO3UMUBHO20 CLOBOCHONYYEHHS HA U020 AHMOHIM, MOOMO NO3UMUEHE 3HAYEHHS Nepexooumb
v Hecamugne i Haénaxu. IIpu ybomy 3micm 3a1UacmvbCs He3MIHHUM.

Knwuogi cnosa: exgisanenmuuil nepexnaod, JeKcuuHi mpancgopmayii, epamamuuni mpaucopmayii,
KOHMEKCM, ONUCOBULL NEPEeKIad, AHMOHIMIUHUL NEPeKIad, aHal0208ull Nepexaao.
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